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EXECUTIVE SUMMARY
For over 133 years, the AFRO has proudly stood as a beacon of truth and a powerful voice for the Black
community. As we reflect on 2025,  our commitment to uplifting, inspiring, and informing remains as
steadfast as ever. Together, we continue to preserve our liberties, celebrate our achievements, and work
toward a brighter, more equitable future for all. Thank you for making the AFRO part of your story this year
and beyond.

Local news is facing unprecedented challenges. Across the country, newsroom closures, shrinking budgets,
and job cuts have left many communities without reliable, trusted sources of news. One in five Americans
now live in “news deserts,” where no local coverage exists to hold power accountable or tell community
stories. The AFRO is determined not to let that happen to our community — and this year, we took bold
steps to ensure our newsroom remains strong, innovative, and impactful.

In 2025, we made significant strides, including:
Expanding our digital presence from 26 billboard sites northwest of Baltimore to 101 locations across
the Baltimore metro areas, bringing the AFRO’s voice directly into the heart of the community.
Gaining media exposure on several local and national platforms. 
Receiving numerous editorial and digital awards from the Maryland, Delaware, DC Press Association
(MDDC), the National Newspaper Publishers Association (NNPA), and Inner City Capital Connections
(ICIC), Inner City 100 List.  In addition, the AFRO was named among the Nation’s Top Black News Outlets
on Two FeedSpot Lists.
Integrating artificial intelligence technology to help streamline our reporting and posting processes,
allowing us to deliver timely, accurate, and engaging content to our readers and subscribers.

In addition to strengthening our newsroom, we proudly hosted impactful community events,
including:

Annual Baltimore Tea honoring ten historic community organizations 75 years and older (April 26th) 
Juneteenth Celebration of Maryland HBCUs (June 18th)
Black Business Matters EXPO celebrating Black-owned businesses (August 14th)
Unsung Heroes luncheon honoring Department of Public Works employees (October 23rd)
A Salute to Veterans event (November 13th)
Mrs. Santa Toy Giveaway with Afro Charities  (December 13th)

These events not only celebrated achievements but reinforced our mission to amplify Black voices and
elevate the stories that matter most to our community.

As we reflect on a year of growth and resilience, we recognize that none of this is possible without your
support. 

With gratitude and determination,
Dr. Frances Murphy "Toni" Draper
Publisher & CEO, afro.com
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We are proud to share key milestones that highlight the continued
growth and impact of the AFRO across digital, community, and social
platforms. These accomplishments are a testament to our unwavering
commitment to informing, uplifting, and empowering the Black
community.

Editorial Impact 
2,582 articles posted — delivering a consistent stream of news that
keeps our community informed and connected.
24 prestigious journalism awards — including 20 MDDC and 4 NNPA
Messenger awards, recognizing the exceptional quality and integrity
of our reporting.
10 summer interns  — demonstrating our commitment to
mentoring the next generation of Black journalists and storytellers.

Digital Reach
1.7 million+ website page views — demonstrating the trust and
loyalty of our growing audience.
1.3 million+ visitors — individuals who come to afro.com seeking
accurate, timely, and relevant news.
1 minute, 4 seconds — the average time visitors spent on our site,
reflecting deep engagement with our content.

Social Media Influence
Over 711,300 social media followers across platforms — amplifying
the AFRO’s voice and expanding our reach nationwide.  
We partnered with activist/photographer/influencer Devin Allen
through a PoliSol pilot program to amplify our messages. We added
two new Platforms, Squareoffs & NextDoor this year!

Audience & Engagement
Over 39,000 contacts — a robust, active database of subscribers and
supporters who are part of the AFRO family.
6 community-centered events hosted in 2025 — each one
reinforcing our dedication to celebrating Black excellence, honoring
local heroes, and bringing people together for meaningful dialogue
and recognition.

These touch points reflect not just numbers, but the heart of our
mission: to serve as a beacon of truth and a powerful voice for our
community. As we move into 2026, we remain committed to
strengthening these areas and continuing to lead with purpose,
integrity, and innovation.
 

KEY TOUCHPOINTS  

1.7M
PAGE VIEWS

1.3M
VISITORS

1:04
AVG TIME ON SITE 

39K+

711.3K
SOCIAL MEDIA
FOLLOWERS

6
COMMUNITY EVENTS

2582
ARTICLES POSTED

14,099
SOCIAL MEDIA POSTS
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CONTACTS

28.6M
FB VIEWS
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THANK YOU
We extend our deepest gratitude to our 2025 sponsors, advertisers, and strategic partners
whose generous support made this year’s work possible. Your investment in the AFRO is an
investment in trusted journalism, cultural preservation, and the economic and civic vitality of
our community. Because of your partnership, we were able to sustain local reporting, expand
innovative platforms, host meaningful community events, and mentor the next generation of
journalists. Together, we are not only sustaining a 133-year legacy—we are building the
future of Black media.  Some of our partners include:
 



AI Community
Journalism Lab

Journalism funded by philanthropy can be a means for social impact and systemic
change. This past year we received funds from the Google Discover program in
the amount of 51K, the Google News Initative in the amount of 20k and in-kind
support from the Knight LMA Bloom Lab in the amount of 25k.  

PHILANTHROPY

LABS
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THE REV. D. KEVIN
MCNEIR,

CONTRIBUTING WRITER
FOR THE AFRO BASED
IN WASHINGTON, DC

The Local Media Association (LMA) and Comcast
NBCUniversal announced the launch of the 2025–
2026 Economic Opportunity Lab, a groundbreaking
initiative supporting local journalism covering stories
of economic mobility and opportunity in cities across
the United States. AFRO’s former intern Victoria
Mejicanos was selected use tools like the
Opportunity Atlas to analyze and illustrate how
neighborhood conditions, public school systems,
housing access, and city policies influence
economic outcomes. Local Media Foundation launched an AI

Community Journalism Lab focused on rural
and underserved markets, investing in
experiments that will be conducted by

participants in the LMA Family and
Independent Media Sustainability Lab and
the Knight x LMA BloomLab. The effort is

supported by the Walton Family Foundation.
The AFRO experimented with tools to create

newsroom efficiencies using artificial
intelligence and circulated an AI survey to

gauge reader perceptions.  

https://www.opportunityatlas.org/


INTERNS
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This past summer, the AFRO newsroom was energized by six talented interns who brought fresh
perspectives and strong reporting skills to our coverage of community life, from politics and
education to sports and cultural events.  They produced impactful journalism that highlighted
local protests, chronicled community celebrations and issues like immigration and Black
business growth, and ensured important events  received meaningful attention.  



TOP MOMENTS
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TOP SPORTS MOMENTS
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TOP SOCIAL MOMENTS

198              83                 71

1,354               718            650
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TOP MOMENTS
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2025 LESSONS LEARNED
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IN MEMORIAM



2025 COVERS 
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AWARD WINNING
AFRO Staff: Second place for Editorial 

Helen Bezuneh: Second place in Medical or Science Reporting 

Aria Brent: Second place for Investigative Reporting 

Erica Alston Buck: Second place for Local Column: Feature or

Humor 

Denise Dorsey: First place in Sports Page Design; First place for

Feature Page Design 

Dr. Frances “Toni” Draper: Second place for Breaking News – Social

Media; Second place for Headline 

James Fields: First place in Sports Page Design; First place for

General News Photo 

Angela G. Geleano: Second place for Local Column: Critical

Thinking 

Ariyana Griffin: First place for Feature Story: Profile; First place for

Continuing Coverage; First place for Religion Reporting

Diane Hocker: First place for Best Event 

Lenora Howze: First place for Advertising Campaign; First place for

Best Event 

Dayvon Love: First place for Local Column: Critical Thinking 

Kevin McNeir: First place for General News Story 

Tashi McQueen: First place for Continuing Coverage; First place for

Religion Reporting; Second place for General News Story; Second

place for State Government

Dana Peck: First place for Advertising Campaign; First place for

News-driven Informational Graphics; Second place for Breaking

News – Social Media 

Benjamin Phillips: First place for Advertising Campaign 

Megan Sayles: First place for Continuing Coverage

Alexis Taylor: First place for Editorial and Blog Video; Best of Show

for Editorial and Blog Video; Second place for Feature Story: Profile;

Second place for Investigative Reporting; Second place for Breaking

News – Social Media

Kofi Tyus: First place for Editorial

Mekhi Abbott– Second place for Local Government and Second

place for Arts and Entertainment Reporting
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AFRO WINS OVER 20 AWARDS IN
MARYLAND, DELAWARE, D.C. PRESS

ASSOCIATION CONTEST
MAY 2025
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AFRO WINS 4 AWARDS AT
 THE JUNE 2025 NNPA
MESSENGER AWARDS

CEREMONY

THE INITIATIVE FOR A COMPETITIVE INNER
CITY (ICIC) RECOGNIZED THE AFRO AS ONE
OF THE 100 FASTEST-GROWING BUSINESSES
IN UNDER-RESOURCED COMMUNITIES
ACROSS THE U.S IN 2025

https://afro.com/microplastics-cardiovascular-disparities-black/
https://afro.com/black-maternal-health-mortality/
https://afro.com/breakup-tips-reclaim-your-crown/
https://afro.com/breakup-tips-reclaim-your-crown/
https://www.facebook.com/share/p/1Af5tMnTSj/
https://www.facebook.com/share/p/1Af5tMnTSj/
https://afro.com/if-you-can-read-this-thank-a-teacher-today/
https://afro.com/dali-container-ship-leaves-baltimore/
https://afro.com/dali-container-ship-leaves-baltimore/
https://afro.com/baltimore-dirt-bikes-safety/
https://afro.com/baltimore-dirt-bikes-safety/
https://afro.com/coppin-state-university-youngest-student/
https://afro.com/baltimore-public-works-employees-death/
https://afro.com/baltimore-public-works-employees-death/
https://afro.com/afro-unsung-heroes-luncheon/
https://afro.com/afro-unsung-heroes-luncheon/
https://afro.com/afro-unsung-heroes-luncheon/
https://afro.com/afro-unsung-heroes-luncheon/
https://afro.com/baltimore-sun-editorial-condescending/
https://afro.com/baltimore-sun-editorial-condescending/
https://afro.com/reidivism-black-men-incarceration/
https://afro.com/reidivism-black-men-incarceration/
https://afro.com/baltimore-dpw-hearing-work-conditions/
https://afro.com/relisha-tenau-rudd-missing-birthday/
https://afro.com/national-black-caucus-state-legislators/
https://afro.com/national-black-caucus-state-legislators/
https://www.facebook.com/share/p/1Af5tMnTSj/
https://www.facebook.com/share/p/1Af5tMnTSj/
https://www.facebook.com/share/p/1Af5tMnTSj/
https://afro.com/baltimore-city-demands-labor-conditions/
https://www.instagram.com/reel/DCRpGh3JJPE/?utm_source=ig_web_copy_link&igsh=MzRlODBiNWFlZA==
https://afro.com/viola-ford-fletcher-109-continues-to-tell-her-story-as-oldest-living-survivor-of-tulsa-race-massacre/
https://afro.com/black-maternal-health-mortality/
https://www.facebook.com/share/p/1Af5tMnTSj/
https://www.facebook.com/share/p/1Af5tMnTSj/
https://afro.com/biden-infrastructure-grants-port-baltimore/
https://afro.com/the-four-step-brothers-tapping-into-greatness-through-dance/
https://afro.com/the-four-step-brothers-tapping-into-greatness-through-dance/
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AFRO AI IN ACTION 
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As a 133-year-old legacy media company, the
AFRO  is committed to evolving with new
technologies while staying true to our core
mission. As we explore the use of generative AI in
our newsroom and opinion pieces, these three
guiding principles will inform our approach and
clarify how and why we intend to use this
technology:

1. Enhancing Our Mission through Technology
Generative AI is a tool that can support our
mission of uncovering truth and helping our
readers understand the world more deeply. AI and
machine learning already assist us in telling
stories that would otherwise be untold, and
generative AI has the potential to strengthen our
journalistic capabilities further. From delivering
audio versions of our stories via Everlit, to
creating social captions and keys words via NOTA,
or graphics via Canva, we aim to use AI in ways
that make The AFRO more accessible to a wider
audience.  

2. Guided by Human Expertise
The judgment and expertise of our journalists are
irreplaceable, providing an edge that machines
cannot replicate. This human element is what
makes The AFRO a trusted source of news and
information. While generative AI, Chat GPT or
Tansa may assist with certain aspects of our work
(i.e. editing, social media captions, article
summaries, headlines, newsletter creation, etc.),
our journalists must remain in control of the
process. 

3. Committed to Transparency and Ethics The
core principles of journalism—accuracy,
accountability, and ethical reporting—are even
more essential when incorporating AI into our
work. Our readers must trust that the information
we provide is factual and adheres to the high
standards that have defined The AFRO for over a
century. Whenever we make significant use of
generative AI, we will be transparent with our
audience, explaining how the technology was
employed and ensuring that it aligns with our
standards for ethical journalism.
As we continue to experiment with AI, The AFRO
remains dedicated to delivering trustworthy news
while responsibly navigating this technological
frontier.



EVENTS
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5TH ANNUAL BLACK BUSINESS MATTERS EXPO 
AUGUST 14, 2025

BALTIMORE AFRO TEA SATURDAY APRIL 26, 2025
1,000 ATTENDEES

9 HONOREES
5 SPONSORS 

UNSUNG HEROES 
BALTIMORE DEPARTMENT OF PUBLIC WORKS

OCTOBER 14, 2025 
50 ATTENDEES
4 HONOREES
3 SPONSORS

THIRD ANNUAL SALUTE TO VETERANS 
NOVEMBER 14, 2025

164 ATTENDEES
5 HONOREES
3 SPONS0RS

MRS. SANTA 
DECEMBER 13, 2025
40 FAMILIES SERVED

OVER $5,000 RAISED  + 
IN-KIND GIFTS 

AFRO JUNETEENTH: HONORING
MARYLAND’S HBCUS

JUNE 18, 2025 
140 ATTENDEES

7 SPONSORS
5 HONOREES



NEWSLETTERS
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10,548 new 
subscribers in 2025 

4,289 subscribers
50 eblasts

13,055 
subscribers
12 eblasts

33,174
subscribers
162 eblasts



December 2022 May 2023May 2023

IN THE MEDIA
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IN THE COMMUNITY 
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First Lady Dawn Moore, 
Honorary Preakness Co-Chair,
commissioned the AFRO to
create a publication for
distribution Preakness weekend 

Mrs. Santa held in partnership with Furman L. Templeton
Preparatory Academy served forty families.

https://afro.com/preakness-150/
https://afro.com/preakness-150/


IN THE COMMUNITY 
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Media Sponsor



IN THE COMMUNITY 
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AFRO Executive Director, Lenora Howze,
2025 honoree

afro.com/polls

Media Sponsor



UPTON MANSION
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LIVE VIDEO
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In 2025, the AFRO’s video content demonstrated strong community
engagement and reach:

Over the past year, Chicken Boxx delivered more than 20 live-
streamed episodes examining critical social, economic, cultural,
and wellness issues affecting Black communities and the African
diaspora. Chicken Boxx is an intergenerational, fact-based talk show
that challenges stereotypes, amplifies expert voices, and creates
space for authentic dialogue.
Standard Content: Regular live broadcasts consistently draw
between 3,000 and 10,000 views per episode.
High-Impact Content: Special segments or those featuring high-
profile leaders frequently go viral, surpassing 30,000 views.
Overall Footprint: The total digital ecosystem generates more than
120,000 monthly views, driven by the page's status as the #1 local
media Facebook page for engagement in its region.

Most 
viewed 
episode 



TOP SOCIAL VIDEO CONTENT
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11.5K views 

2.0M views 

35.8K views 



SUPPORT LOCAL
JOURNALISM

afro.com/donate
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